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China (Guangdong) International Tourism Industry Expo (hereinafter 
to be referred as "CITIE"), has been successfully held for 14 years 
since 2005. Based on China's most important source of tourists, CITIE 
focus on both 828 and 82C market to attract worldwide high- quality 
tourism destinations, service providers and suppliers, which is a 
professional platform sharing information, purchasing product and 
business development for exhibitors and buyers. With years of brand 
development, CITIE has become the best market-oriented international 
tourism exhibition in China. 
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Guangdong is one of the most comprehen­
sive economic strength, market openness 
and dynamic province which total consump­
tion accounted for 11% in China. Therefore 
tourism market in Guangdong is full of huge 
potential. 

Foshan !ll:lil 
Area: 3 ,875 sq.km 

GDP: USO 125.3 billion 
Populatt0n: 7.50 M 

Area: 1, 770 sq.km 

GDP: USO 46 4 bilHon 

Asian cities are at the forefront of tourism 
growth over the next ten years, and Guang 
dong will become one of the most important 
tourist source markets, tourist destinations and 
industrial cluster areas in the Asia- Pacific 
region. 

Dongguan ff.:~ 
Area: 2,512 sq.km 

GOP USO 99.1 billion 
Population. 2.85 M 

Shenzhen iJiltjll 
l - ""Di:+----1 Area: 2,007 sq.km 

GOP· USO 283.0 billion 
Populaboo: 11.90 M 

Hongkong fill 
Area: 1,104 SQ km 

GOP. USO 319.3 billion 
Population: 7.37 M 

Guangdong- Hong Kong- Macao Greater 
Bay Area has officially become national 
strategic deployment, which have ability to 
promote the effciency of global resource 
allocation and international influence, gradu­
ally turn into a world-class tourism attraction. 

~~~*;~12S:m-1.5?. 
Guangdong- Hong Kong-Macao Greater Bay Area 

iiif.R: 56, OOO~JJ~.lil. 
Area: 56,000sq.km 

00P9~F.~.1i: 13000fZ§l%7I; 
GDP: US$1.3 trillion 

A.D: 6672JJ 
Population: 66.72 million 

tfL~: 9~.!JiXmfD2'i'!fi¥lR ( Wil!fDi~fl ) 
Administration: 9 cities and 2 SARs 
(Hong Kong and Macao) 
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CITIE has become the best market-oriented international tourism 
exhibition ln China. 
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The Grand Tourism Carnival, an excellent platform for reaching 
win- win cooperation. 
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High-quality buyers group from Top 100 Travel Agencies will 
participate in more than 1100 appointments. 

Gathering all the most influential tourist destination in the world, to 
build up a world-class trading and exchange platform. 

n~~~~~~mmFW~$~g.•$~~•mfi~ 
~~. 51~**m~~~fcil o 
World's leading release platform for tourism products, latest 
industry trends to guide the new future. 
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) m~ftm I CITIE Key Figures 

60 
~~@)~ 

Exhibiting Countries 

30,000 
~~~~ 

Professional Buyers 

> ~~ffiMU~Eltl9it!!ti"f'Ff!kf:f!-E1l~ 
Panama--Partner Destination 

., ~· r 
Panama I 

) Jiit:li7.Urr I Exhibitor Analysis 

~*~DitBIR:S1iJ/Origins of Exhibitors 

40% 
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China Mainland • . 
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*)$iffi0ceania 

7.5% 
~l=iffiAfrica 

~iffiAmerica ©:iffiEurope 

~Ii 13 S9/Exhibiting Purpose 

tt~i*iWlllJ'C 
Publicity in the media 

:±1~~~:X)2iii.JJ 
Participation in conference 

~IJXilli ati~~ 
Business transaction 

Meet regular customer 

~i.R§!JT~.P 
Meet new customer 

~INii¥JT~m 
Get the latest information 

ttld'i•¥JTtrati 
Promote new product 

'§'i~~am~m~ 
Brand image display 

. 5% 

- 7% 

- 8% 

12% 

••••• 30% 

- 8% 

••• 14% 

16% 

3,000 
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Exhibitors 

100,000 
~~iDi~.R( m') 

Exhibition Area( nt) 

609 
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Hosted Buyers 

1000fl:rc 
Jlfi [:!~~.~-~ 

Total Investment of RMB 100 Billion 

) ±~MiiSf 8 ti"f'Ff!kf:f!-00* 
Shaoguan--Partner of CITIE Tourism Day 

~fiilli~~/Exhibiting Companies 

l
~fi'U 
Travel Agent 
30% 

I 
DfijlfftJL~ 
Tourism Institution 
5% 

~@~Ji'.@:~/ Willingness to Participate in CITIE 2019 

II 
~1JD:fHi:;k~!ll~ ~1JD#i*~ffiH~~!ll~ ~1JDft)Jaxd>~fl i13tt~~ 
Expand the scale Maintain the scale Reduce the scale Still under consideration 
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) ~~~*rr I Buyers' Profile 

50+ ~~~*~ 
Professional Buyers Group 1000+ ~WtllWJI~~ Make appointment before exhibition via PMS 

~**~ D~B®~imfJLt~? 
What type of companies do the buyers work for? 

W~±IM!~~~~ Featured Theme Travel Company •••••••• 13% 

MU~tt~l.E§il:l Online Travel Operator ••• 5% 

t;JJ.~ Tourism Association - 3% 

ffifit± Travel Agency 60% 

f.?jYfflinl~i~D&~il:lLuxury High-end Travel •••••• 9% 

~iliLln&~D&~il:l Customized Travel Company •••••• 9% 

) ~~i!J!ffl' I Buyers' Feedback 

o+BlUi if*n!t (it.f-) lil!l.T.nttfi~±fi~H~'iiJ.~,~ 
Ye Xiaomei Director of CTS (Guangdong) International Travel Service Ltd 
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The exhibition scale of CITIE 2018 has reached the record high, there were various activities during exhibition, which is good for us to make time 
arrangement. The brand awareness of CITIE is getting better and better, and the Pre-schedule Matchmaking System (PMS) is beneficial to make 
appointment with exhibitors before exhibition. Thanks to the cooperation from the Organization Committee, hope that we could be the buyers again 
next year! 

~E rr~~*liln!tfittfi~~iiJM$* 
Qu Shi, Chairman of China Travel Service of Jiangxi Province 
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There are 3 advantages of CITIE: excellent reception arrangement and order maintenance; great fair business atmosphere; effective and 
distinct buyers' invitation procedure. 
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2019~~riJ-~*l§.fil! I CITIE 2019 GUEST COUNTRY OF HONOR-MALAYSIA 

2019±aJil& I THEME PAVILIONS 
· ~iij;~:;;t;~l&n~;/ff,!il& Guangdong-Hong Kong-Macao Greater Bay Area Pavilion 

· 1$-tf-ll«n~i!ff>l:ftlil& ASEAN Culture and Tourism Show 

· 1$-f3l~~*6XEffiLl~i/fflil&Latin Countries High-end Tourism Pavilion 

· ltf--~Hltl~.JT~'~n~;/ff E1ir-.Jttllli!8: New Destinations of African Countries 

· "~~+" Iii& "Tourism +" Pavilion 

. ;fi},%;fg7.)<~;tff, ~Tn~;tff, £ff~~;~, ftf~U~@~;tff, f*~~;1i1, I~~;tff, d!B~£n~~- ilf!S~~- ~M~~- :0~~~~~*1f~?.§.:Hfilli1X o 

Islands and diving tourism, family tour, study tour, home stay travel, sports tourism, industrial tour, cruise tour and smart travel etc. 

2019.±.aJ.:L~il!)!i1.J I THEME EVENTS AND PROFESSIONAL ACTIVITIES 

1. ±~OO>l:ft~~BGuest Country of Honor Day 

2. ~Hilli31tf-OO~if-~~~;/ff3<':ilit:;;i:;:~ The 5th China (Guangdong) International MICE Exchange Conference 

3. ~.JT~,&{ii;&§~ttllttt?i'New Products Launch and Destination Promotion 

4.±~n~~Bii!iiiJ.J Theme Tourism Day 

Ji~$a(ll 1 EXHIBITION SCOPE 
· DaiD*~&Dai!ffffl¥~ Tourism Administrations 

· Dai/ff:i'£~l!.Tourism Enterprises 

· AA2~a'J&lllB$£ Airlines and Cruises 

· ~!IS, mf~1H&~i.Slli~t.W.Pfi Hotels, Resorts and Convention and Exhibition Venues 

· ~l.R~.~, ±~~gfil&nNi!fftm?' Scenic Spots, Theme Parks and Tourism Real Estates 

· ~Ms~t~:(f~ Characteristic Catering Companies 

· Da~mi* Tourism Media 

· nN~~~~H&~ Honeymoon Services Organizations 

· Da~Et!7i@j~;&§ij*jijj:(£~ Tourism E- Business and Internet Companies 

· Dai!ff1~~&t~fj Travel insurance Organization and Banks 

· liN~~~&~c$:~ Tourism Products and Souvenir 



2019$8~288 ( fflj=) 09:00-17:00 5±00/;fjJJi 
August 28 ( Wednesday) Register/Move-in 

2019$8~298 ( ~[!]) 09:00-17:00 5±00/;fjJJi 
August 29 (Thursday) Register/Move- in 

2019$8~308 ( ffliE) ffmf>lrt/ffli 
August 30 (Friday) o9 :oo-17:00 Openning Ceremony 

2019$8~318 ( ~7') 09 OO 17 OO ~EJm!:tF-~ILT-~~~~~ii'iE*~ 
August 31 (Saturday) : - : The 5th China ( Guangdong) International MICE Exchange Conference 

2019$9~18 ( ffll8) 09:00_16:00 tt!i/R,,~,ffl*~lt~Ji 
September 1 ( Sunday) Summary/Move- out 

~~~ ~~~~~~~~~~~~~~-

i!: i:J.J: Bf.'ll~a~~ft . gfilfli~tL 
Note: any changes to the above schedule will be announced separately. 

1.2 "-VW-lm" ~~;r,~~m 
Belt and Road International 

Tourism Hall 

1 2 "-•-a" 111~n~n1 
• Bfllt •nd Road lntitmational Tourism H• ll 

f;f-;fEJi{:\L 
¥18,300~/9 m' 
Standard Booth 

RMB 18,300/9m' 

*ilB ( 36 m'~) 
¥17,100~/9 m' 

Raw Space(Minimum 36m') 
RMB 17,100/9 m' 

2 .2i::p~~~~;n1m 
China Holistic Tourism Hall 

3.2*tA~~~~m 
Tourism Hypermarket Hall 

4.2~in1ifij~5c&;g*%m 
Tourism Gifts and Time­
honored Brands Hall 

2019/~lilltf.~lmFildfi!«ti Organization Committee of CITIE 2019 

+;r-;tEJi{:\L 
¥ 9,000~/9 m' 
Standard Booth 
RMB 9,000/9 m' 

*ilB ( 36 m'~) 
¥ 8,600~/9 m' 

Raw Space(Minimum 36 nt) 
RMB 8,600/9 m' 

~ -aa~•• 

00p;j~Jii1'!i/Domestic Exhibitors OOl!r'Fliil'!i/lntemational Exhibitors ~~~~!*~i'F/Buyers and Media 

:M~lii'i:9:± Ms. Simmy Huang *:P.iSl.tt Ms. Kyra Guan :Mi!imttMs. Cola Huang *BJl~± Ms. Jasmine Lee ilf.li!'U:9:± Ms. Shelly Tan ~tt Ms. Elena Tan 

~!ZifTel:+86-20-37436013, 36130590 ~!Zirret:+86-20-36139619, 36555049 ~!Zit Tel: +86-20-36133357, 36131737 

i!J~m/Email: citie@gzl.com.cn i!Jllm/Email: citie@gzl.com.cn i!Jllm/ Email: buyer@gzl.com.cn; tanzx@gzl.com.cn 
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